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We are entering the 4th Quarter of create, by increasing exports!
2009 and the Great Recession has finally b Exports remain the fastest growing
tomed. With the tumultuous times came op- segment of the economy and one in five factor
portunity and many businesses realized tha workers in the U.S. owes their job to exports.
the time to export is now. At the many ever This proven method to add profits and sales do
that | have participated in this year, | heard have a learning curve. | speak on this subject
from many peo- regularly and | always recommend the U.S.
ple that they are Commercial Service as a key partner to begin
interested in and expand an export business plan. The Dist
exporting. Only Export Councils around the country have a role|
a portion of the and can provide the personal experience and
small/medium  executive wisdom to guide exporters in develo
businesses ing their plans or to solve a difficult export prob
(SMESs) export  lem.
in this country Together we will rebuild the economy
and typically to and develop the solid base and stability that w
only a couple of desire. An Export Strategy is a large part of m
countries. Think Business Plan, make it part of yours!
of the economic

Roy Paulson, President ogtl\l/lnélgll,clig;gt the PAU LS o N
ect People" ™

Paulson Manufacturing "Qualitv Products To Prot

CIEDEC Vice Chair: Darrel Olsen

tic shipments by barge on inland waterways.
We provide protection for both importers and
exporters. Our carriers have international net-
works with representatives in many countries.

Sawyer, Cook & Co. Insurance pro-
fessionals assist District Export Council ex-
porters with insurance services to protect
products worldwide. We offer coverage for
heavy hull, cargo, ship repairers, boat yards,

20092010 charter vessels, tour vessels, fishing guides, \évoempee:wslat?or? EF?LIf fer Employ
CIEDEC Meetinas and marine boat dealerships. Cargo Insuranc ’ ’
g is a specialty of ours. Whether coverage is and pthe; productsdan
10 AmiNoon required for a Fortune 100 account or a new servmt:)es for you gz
venture, Sawyer Cook can provide the neces{?ur us;rgezsosw( 13
9 November 30, 2009 sary coverage. icense )

1 February 22, 2010
1 May 31, 2010

9 August 30, 2010

1 November 29, 2010

Our policies cover overseas shipment/hatever you ship,
aboard vessels or aircraft, including inland wher ever i
transit when part of the through movement. Sawyer, Cook & Com-
We can also provide insurance for the domespany will help you pro-
tect it, insure it and

‘ recover against any
@ SAWYER COOK  losses!
& Darrel Olson, President &

Since 1924 CEO of Sawyer Cook.

t
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Going International?

The CIEDEC

WE'REHERETOMELP! 1 1O contribute | ecé
&, ership & business
2 experience in export

expansiono

CIEDEC

“The California Inland Empire District Export Council (CIEDEC) is an organization of local leaders, appointed by the U.S.
Secretary of Commerce, whose knowledge of international business provides a source of professional advice for local
firms. The current network of District Export Council members in the United States includes over 1,500 volunteers.

Chair
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Vice-Chair
Darrel Olsen

Executive Secretary
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Board Members
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Mark Stanley
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(909) 4664146
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Dean Angelides
Todd Hooks
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Cathy Van Horn
Chuck Delgado
David Milan
David Stewart
Graig Keys
Jerry Paressa
Jill Schvaneveldt
Jonathan Watson
Kent Hindes
Noel Massie
Ray Sanchez
Ravinder Joshi
Richard Gibbs

Nimbus Water Systems

San Bernardino International Airport Authority
City of Palm SpringsEconomic Development
Attorney at Law

Landtec North America Inc

University of California Riverside

Green Valley Initiative
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Export Successes: Nimbus Water Systems
Nimbus Water Systems a nominee of the California vided information on foreign VI S I T
manufactures Reverse Osmosis Inland Empire District Export ~ competitors based on U.S.
and Ultrafiltration water treat-  Council and an active exporter. Commercial Service reports
ment equipment for homes and Director Fred Latuper- for the Pacific Region, Mid- {w AL C
business globally. Nimbus of- ; ; ; dle East, Central America, W o
fers a Widg rangg of quality 58 starte_d working with the North America, and Euro- B
company in January, 2009. At o
products from 10 gallons per da o request of president Capone P€an Countries.
(GPD) portable units to 50,000  pjrector Fred Latuperissa pro- With the assistance Cl EDECD s
GPD commercial systems. n of the U.S. Commercial Ser- . )
President Anthony Ca- || "o vice, the client has exported website at:
pone has served as president (1] § to; Belize, Canada, Germany}, www.ciedec.org
Nimbus Water Systems since 5 ¥ 11 Mexico, Norway, Turkey, CALFOA s v
2003. Under his leadership, .4 and the United Kingdom and
Nimbus has focused on innova ' produced newo-market ex-
tive product development incIU(' :”;‘“" port sales of over $385,000. DISTRIT EXPoRT CouNCiL
ing ecofriendly residential and Q] : Nimbus Water Systems was
commercial systems under the % founded in 1968 and is pri-
Green by Design ® label. He i R\ vately held by Donald T.
H-1500 E I—— Bray.
. DaTRICT .
The CIEDEC Committees o N
Trade Policy: CIEDEC Chair Roy Paulson
The Trade Policy subcommittee is responsible for addressing trade policy matters that are ¢
ered to be of strategic national importance, that will contribute to the creation of a strong naf
economy within the global economic society in which we operate, and that can be affected pos \yjity assistance from
through the activities of the DECO6s. Some Sue:
tive activity while others may not. the U.S. Commercial
Legislative Affaires: CIEDEC Chair Don Driftmier SEnEe QI
The Legislative Affairs subcommittee is responsible for addressing all legislative issues that ¢  office, Nimbus
importance to Commerce and/or the DEC's in general. These issues may be at the federal lev
the state level. Water Systems
produced new to
Partnership Outreach: CIEDEC Chair Uwe Janssen
The Partnership Outreach subcommittee is responsible for addressing all conferences anc EIREL @i S
events within the community that are of importance to Commerce and/or the DEC in general. of over $385,000
|
Education/Outreach: CIEDEC Chair Karen Bowerman
The Education/Outreach subcommittee is responsible for addressing all education and outreach is-
sues that are of importance to commerce and any DEC in general. This subcommittee will evaluate
outreach programs needed to address all relative issues both within Commerce and the DEC's SN OFco
programs will be developed with the help o & %W % :>@s Ed
tion to each DEC. This committee will als & = % efl AiBe
grams that various DEC's have in place and pass this information to the other DEC's for theiru _ e
Z O
/’\«\o “53\
Electronic Communications: CIEDEC Chair Srares of

The Electronic Communications subcommittee is responsible for addressing all electronic com

cations issues that are of importance to commerce and any DEC in general. This subcommitt; N TERNATIONA L

coordinate and distribute information to all DEC's through the National DEC Web Site. It will enT RADE

that website content is current and applic h rec
closely with the Electronic Communications designate at the Department of Commerce. ADMINISTRATION
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the ports of Los
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John Husing on Inland Empire Exports

Excer pt s f IntermatiohbliTsadenagddlse Inland
Empire

One of the major is not taking advantage of In 2007, there were

X ésdis facing the Inland Empire this new found international 3,579 manufacturers of whom

and Southern California has only 585 had 50 or more em-

been the demise of a large sha competitiveness. ployees. Many of the firms do
of its manufacturing base as To a large extent, not know how to find foreign
overseas firms have been able this is likely because the customers. For the Inland Em-
to produce goods for less I'nland Empirebd pire, international trade has
money. From 1992007, are largely not used to become a crucial part of its
Sout hern Calif 1 economy. This has been par-

turing employment dropped competing in the world econ-
from 1,279,600 to 888,800 jobs ©MY- Those whose business
down 241,400 or 21.4%.

The inland counties
fared better, adding 41,000 in
this period. However, the area
lost 4,500 in 2007 and are dow
another 6,500 in 2008. In part,
this is the reason why import
volumes have soared.

One part of a remedy
for this situation is for the cost
of U.S. exported goods to go

ticularly true for imports.

This has, in fact, begun to hap
pen with decline in the value of
the dollar. Turning around the

logic stated earlier, the drop in
the value of the dollar means

) grew up in the Cold War era
that U.S. goods costing a for- Some 43.2% of con-

eign buyer $100.00 in February, ere used to selling domesti-
2002 can be purchased for cally without much foreign
$73.65 today. That is a 26.35% competition. They thus had
decline in cost.

tainers entering the U.S. do
so through Southern Califor-

no need to learn about interna- cargo contained in them being

This fact is showing  tional trade. processed in inland warehouses.
up in the export volumes at the Those whose firms Export trade has not been as
ports of Los Angeles and Long h4ve evolved more recently strong in th_e inland region,
Beach with outbound loaded however with the dollar down
containers up 199,000 in 2006, Were not able to compete in value, the opportunity for
up another 366,000 in 2007 ani internationally until now be- local producers to sell abroad

an increase of 585,000 in 2008 cause their goods were too has increased. In 2007, $4.2
At the moment, the problem is expensive for foreigners. In billion in exports originated
that much of this exported . . from the Inland Empire.
cargo is scrap steel, paper proc 2ddition, the vast majority of  Nymerous organizations are

ucts, and agricultural goods,nct he | nl and E mp now working with local manu-- s
produced goods. As yet, the  are small firms. facturers to help increase that
number.

Southern California economy

niads ports with
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New Market of the Month:
United Arab Emirates VISIT

The United Arab Emir- The vast oil wealth in for U.S. firms dealing in infra-
ates (UAE), a confederation of Abu Dhabi, the business acu- structure, oil and gas, defense, Ad
seven emirates, is highly cosmo men of Dubai, and the govern green building technologies and {/.WM
politan and features alarge exppme nt 6 s des i r e services, solar energy, and hea o=
triate workforce. The most well Vvelop the country has resulted care products and services.
known emirate is the business in a sustained boom in busi- -
center of Dubai, while the larg- Ness opportunities. Despite Qigglsé”é;:tmb for the CIEDEQ
est, Abu Dhabi, covers 80 per- current problems caused by
cent of the landmass and holds the global financial crisis, the
most of t he UA|UAEr remainsa good market
vast oil and gas ~= P ‘
reserves. In recent
yeus, e Une S emerge asnel - R
the top markets fo B BN ety strongest link
U.S. exports in the : ‘ o
Middle East and
North Africa. In
2000, U.S. exports
to the UAE were
only $2 billion, but
they now exceed
$13 hillion.

A Business Mission to Indonesia

The Indonesian culturagrat, who had just flown in the 1997 Asian financial crisis.

S

website at:

Dubai is the financial and logis- www.ciedec.org
tics hub for the CALIFORNIA INLAND EMPIRE

=

. controls nearly

~ all of the coun-
trybds oi
gas revenue.
The other five

Burj Dubai -Worlds tallest building Continued on page 11

Indonesia Fast Facts

9 Indonesia has the

entertainment featured at the  from the Indonesian Embassy According to Ambassa- worlds 4th largest
National I_DEC C_onference inin quhmgton, D.C. sp(_)ke OP dor Parnohadiningrat, Indonesia i economy
Palm Springs this fall marked thmistically about potential currently using some of its 50+

beginning of what has become #&ade opportunities for US con pijiion US dollars of foreign ex- GDP is growing at
full-fledged effort to bring aboutpanies in the fields of enginee change reserves to stabilize its

a business mission to Indonesiang, aerospace, and security, currency, but also has the suppor over 6% annually
in 2009. among others. The Ambassac ¢ China, Japan, and South Korei

On December 16 via the Chiang Mai Initiative
L.A. Consul General Subijacl - ($80 billion US), as well as economy in
sono Sujono of Indonesia we bilateral agreements with
comed CIEDEC members an Australia and Malaysia.
Inland Empire businesspeopl Fred Latuperissa
to his residence for a dinner highlighted a desire for re-

party to discuss future trade sultsoriented dialogue be-

9 Has the largest

Southeast Asia
.|

cooperation, including the tween American and Indo- S S
possibility of an Inland Empir nesian companies that & -
trade mission to Indonesia. would lead to new contrac- c v
Speakers at the occe tual agreements and a mutu- % &
. . . . . . % ‘x&
sion included the Hon. Sudjau- ally beneficial cooperation Shares 0F ¥

nan Parnohadiningrat, Indone- 4150 addressed concerns aboi ©f the two countries. His speech
sian Ambassador to the United §,4ncial stability in the wake ¢ W&S met with enthusiasm and
States, Consul General Subijackse current international finan- Willingness by attending members
sono Sujono, and CIEDEC EX- g crisis, making favorable of the Los Angeles Indonesian TRADE
ecutive Secretary Fred Latuper—. mparisons t ( Consulate, as well as AmbassadoADMINISTRATION
issa. Ambassador Parnohadiningrrent position versus during Parnohadiningrat.

INTERNATIONAL
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CIEDEC Welcomes Secretary of Commerce

On March 24, United vestment Act, is charged with expanc nesses, Locke led 10 productive
States Senate confirmed Gary i ng t he count ry 6 «<trade missions to Asia, Mexicoamda s t r 1
‘ Locke as t he niture, bringing economic developmen Europe, significantly expanding
ﬁ)ﬁ)% merce Secretary by unanimous to communities hardest hit by the  the sales of Washington products
consent. Secretary Locke wil recession anq and services. He also opened a
be a key member of Preside putting Ameri-  Washington State trade office in
Qbamads econo cans to work Germany to advance trade rela-

N under programs tions with European countries.
C I E D E (’ \gll§ean influential ambassz og P

| run by the Cen- CIEDEC Ks i
i . dor for American business ar sus, NOAA and WOorks in
WebSIte at: industry abroad. Locke is the

. the National Insti- close connection with the Depart-
www.ciedec.org | first Chinese American to tute of Standards ment of Commerce, Commercial
serve as Commerce Secreta

and Technology. Service and looks forward to a
Too fruitful partnership with Secretary

PN ockeds administrat.i
doors for Wash-

ington State busi-

CALIFORNIA INLAND EMPIRE

Locke will oversee 4

department that, under the
American Recovery and Rei

DisTRICT EXPORT COUNCIL

Deputy Director General: Rochelle J. Lipsitz

Rochelle J. Lipsitz joined the U.S. and Foreign Commercial Service in October 2007 as Deputy Director Gen-
eral. Prior to the Commercial Service, she served in the Transportation Security Administration (TSA)/
Department of Homeland Security as Deputy Assistant Administrator for the Office of International Programs. A
native of St. Louis, Missouri, Ms. Lipsitz holds a M.S. in International Business from American University and a
B.A. in Spanish and German Literature and Language form the University of Missouri. Ms. Lipsitz is a member
of the Council of Foreign Relations.

Acting Under Secretary for Interna

Michelle O'Neill has been serving as Acting Under Secretary for International Trade since
November 2008 She is responsible for leading the International Trade Administration (ITA),
which participates in the development of U.S. trade policy; identifies and resolves market
access and compliance issues; promotes American competitiveness and the strength of U.S.
companies in the global economy; administers U.S. trade laws; and undertakes a range of
trade promotion and trade advocacy efforts. O'Neill received her B.A. degree from Sweet
Briar College in 1985, and her M.A. from the LBJ School of Public Affairs in 1987.

Francisco J.
Sanchezs
President
nominee for Under
Secretary for
International
Trade at the
Department of
Commerce, he is

GHEIITE Deputy Assistant Secretary International Operations: Karen L. Zens
confirmation by the
U.S. Senate Karen Zens is a career diplomat with the U.S. Commercial Service of the Department of
merce. In August 2009, Karen assumed the position of Deputy Assistant Secretary for |

tional Operations at the U.S. Commercial Service in Washington, D.C.. She manages a

e Wide network of more than 125 offices located in over 75 countries that provide export a
tance to American companies. She is a graduate of Smith College and has a Masters d

International Affairs from Columbia University.

Deputy Assistant Secretary Domestic Operations: Ro Khanna

Ro Khanna was appointed by President Obama to serve as the Deputy Assistant Secretary for
Domestic Operations of the United States and Foreign Commercial Service, International

Trade Administration at the United States Department of Commerce. Mr. Khanna is respon-
sible for overseeing the domestic operations of 109 U.S. Export Assistance Centers operating

in 48 statesMr. Khanna will also be involved with planning and executing a number of

critical trade missions for the Department. Prior to joining the Department of Commerce,

o Mr . Khanna was counsel at OO6Melveny & Myers
complex business litigation. He is a Phi Beta graduate of the University of Chicago in Eco-
nomics, and a graduate of Yale Law School.

kY
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Upcoming International Trade Events COE oL *

A 2010 Trade Mission to Indonesia i PN

To promote firms offering innovative products, i

services and technologies and who are interested in posi ...
ing themselves for lorgerm business in the world's fourtr_ - -
largest country /

Kalimantan RS
. Sulawesi™

v INDONESTA
January 1415, 2010 WA oy rcacss
www.buyusa.gov/inlandempire/indonesiabusinessmission.h st
A 2010 Singapore Air Show
Asi ads | argest aerospac f el

the top three air shows in the world
February 27, 2010

www.singaporeairshow.com/
www.export.gov/eac/show_detail _trade events.asp?EventIiD=29

A 2nd Solar Energy Trade Mission to India

The goal of the second solar energy trade mission
to help U.S. solar technology firms initiate or expa
their exports to India

Feburary 1419, 2010
www.buyusa.gov/pacificsouth/indiatrademission.html

A Franchise Trade Mission to Mexico )
Trade Mission will put U.S. franchisors in touch with key infli: sl ¥
dustry contacts and potential local/regional franchiseesjgt j

March 39, 2010 2\
www.export.gov/eac/show_detail_trade_events.asp?Event|D=29§t
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San Manuel Band of Mission Indians
SAN@MANUEL Celebrating 10th Year Partnership with USDC

" \ ~ . we . . . .

BAND OF "t+t" MISSION INDIANS InJuneof1999,San expr essed, @t hdowagihgdirtmetinternatiortalu r e i
Manuel signed a Memorandum representative of the emerging activities and desires to develop an
international economic force  aggressive export assistance func-

of Understanding (MOU) with  tha¢ will make San Bernardino tion.
the U.S. Department

. : : : San
?&gg’g@frg‘imly San Manual Native American Tribe Perspective pmanuel is one
historic a(_:ireement. As we contemplate the erratic treatment of Native Amef the largest
The agreement was cans in U.S. history, we occasionally (andtalb infrequently) see employers in
the first of its kind glimmers of hope such as this new administration. the Inland
between a tribal gov- The challenge of egoing administrations and Congress Empire, Em-
ernment and the Com- IS to execute on a consistent policy toward tribes which supportsploying more
merce Depa self-sufficiency not only from an economic perspective but also than 3,300
International Trade  from a governance perspective. L?C&L:,, and
Administration, and The tax code and other provisions of law continue to trear e

made San Manuel the tribes in a bipolar manner and do not consistently treat tribes as genefr.ously t%
first tribe in the coun- governments. In many cases, treatment of tribes by states is evef1arities €ac
try to form a partner- yrse. year. In an

ship, providing office . . effort to safe-
space and support to The testimony of Dan McLaughlin in 1998 before the guard the peo-

. Senate Committee on Indian Affairs begins to encapsulate that f
open an Export Assis- 9 p b\'e of San

tance Center on tribal and complete understanding of interaction in Indian Country. Th<=Bernardino
property. Under the actions of the Commerce Department, in particular, by executing, ripe méde

MOU, San Manuel the MOU with the San Manuel Band of Mission Indians is to a $2 million
and Director Fred La- |pe applauded for its insight, vision, and spirit of cooperation a donation of

tuperissa of the Inland ... f mutual i it to both parti three fire en-
Empire USEAC mission of mutual import to both parties. gines and one

agreed to work to- , an international trade leader in , _ hazardous
gether to promote international c 51 i f or ni a. o STaedas vegnqzlegtq]ﬂpelgel Nt e
5 trade for businesses in the 'nlanggreement San Manuel has re2000, followed by another'dona-
iSan Manuel Empge. one of mained a business and commution of 10 thermal imaging cam-

the largest employers As former California  nity leader and continues to rec€@s in 2002 to various Inland Em-
Congressman George Brown ~ ognize the importance of en-  Piré fire stations.

in the Inland Empire,

Employing more than i .
samicas,and  SlNgapore: The Gateway to Southeast Asia

donates generously to Singapore is one of the nies feel comfortable in Singa- property rights are respected.
. : most highly developed and so- pore. English is the language Singapore was the 12th largest
charities egibated ifidistrial 8nd com- business and government. Th export market and the 17th larg-
mercial , financial and consumel rule of law and intellectual est trading partner with the
economies in the world. United States in 2008.
E————  Despite the current eco- Despite being halfway
nomic turmoil Singapore around the world, the
offers a stable, yet dynamic United States was Singa-
market for U.S. exporters porebds | argest
and is a key regional trade source, behind Malaysia.

center. - The Singapore

The Worl ! government encourages
ADoi ng Busi nea% American firms to export
port ranked Singapore as t&& to Singapore and then use
easiest country in which to =

7 Singapore as a distribu-
United States of America do business. U.S. compa—x;‘é_, : -
Department of Commerce Sin

gapore City Continued on page 13
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Inland Empire Region of Southern California | v/|g|T

A fundamental shift Inland Empire was a state, it recreational vehicles, medical
has taken place in the world would rank 30th largest in devices, and wastewater At
economy. Competition in the treatment. The region is ﬁﬁ”%
international market n among t he n a N
longer lies on the assemt suited areas for international
line, rather, economic mig| trade. The excellent locale Cl| EDEZ(
is increasingly determined t and distribution infrastructure ]
the productivity, applicatior facilitates the process of| website at;
and utilization of informa : bringing goods into and out www.ciedec.org
tion. The Inland Empire re mond proRity) of the area.
gion of southern California i With a dollar value
well poised to launch itse.. _ . increase in exports of $767
into the challenges of the new terms of population at 3 mil-  ilion from 1993 to 1998, B o Counci
millennia. lion, and 32nd largest in terms 1o area has an astounding

The Inland Empire is ©Of total income at $52 billion. 70 294 growth rate. Ranked
defined as San Bernardino anc The U.S. Department in terms of export dollar
Riverside counties, and a por- of Commerce, Inland Empire increases, the region stands
tion of eastern Los Angeles Export Assistance Center, On- 51st in the nation, placing the
County. The twecounty area tario, CA, supports businesses IE in the top 20% of the fast-
forms the largest Metropolitan from Pomona to Palm Springs est growing US metropolitan
Statistical Area (MSA) in the to Temecula and Barstow. centers. At $680 billion in
nation, and ranks as the 14tt The region supports over total export sales for 1998
most populous in the United 3,000 manufacturers in manu- the region ranked 59th in the
States with approximately facturing of automotive and nation.

28,000 square miles. If the related equipment, housing,

CALIFORNIA INLAND EMPIRE

President 6s NAEO A\ rorme

information on how

The President's "E" the big "E" emblazoned on it ner, to display the accompa
Award was created by Execu- became a badge of patriotism ir nying certificate of commen- ¢t © @Pply f
tive Order of the President on action. dation which is signed by Award,
December 5, 1961, to afford President Kennedy the Secretary of Commerci
suitable recognition to per- (avived the World War 1l "E* In the name and by the au visit
sons, firms, or organizations symbol of excellence to honor thority of the President, to _
which contribute significantly anq  provide recognition to Wear and issue to employee www.buyusa.gov/inla

in the effort to increase United aAmerica's exporters. Thus, the @D "E" lapel pin, and to refel ndempire/news.html

States exports. "E" Award Program was estab- to the award in their
The Presidents "E lished by Executive Order advertising.
Star" Award, which was au- 10978 on December 5, 196l. The "

thorized by the Secretary of "E Star" was authorized in 1969

Commerce on August 4, 1969, to recognize "E" Award Q,\\W‘f °Ff04,
affords continuing recognition winners for contin- - F W %,
of noteworthy export promo- ued efforts in ex- 2 Ly
tion efforts. port expansion. - % J
During World War 11, Winners X \@
more than 4,000 "E Pennants"of the "E" and "E STares of ©

were presented to war plants inStar" Award are
recognition of production ex- authorized to fly
cellence. The famous flag with the blue and white ban-

INTERNATIONAL
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U.S. Commercial Service Export Promotion Activities Highlighted

U.S. economy. manufactured expo
WASHINGTON -
VISIT

The International Trade Ad-
mi ni strationbo

Al n 2008, ex p oAspatofdTA,CS helps e d
for 13 percent of Gross Do- _ American firms and workers

AL the premier resource for mestic Pr oduct nafgadtRe)ofted compligated
ﬁ.w/ s Amgrican companies compef S L Z said. AL aandunpresliatable watets ef
v P P : foreign trade so that U.S.

ing in the global marketplac
‘was highlighted in testimon
Cl EDECGS todayss S
. . on Commerce, Science and

WebSIte at: Transportation, Subcommit-
www.ciedec.org| tee on Competitiveness, In

firmsdéd sales abr oc:
support jobs here in the United
States.

In fiscal year 2008, U.S.
# firms assisted by CS

CALIFORNIA INLAND EMPIRE \I‘llit'll(l?lrl?l, and Export Promotio reported more than 12,000
9 | export successes. Eightwo
BT Bt CouNcil Rochelle Lipsitz .. percent of these successes

were achieved by small and

Acting Assistant Secretary for  United States exported an as- mediumsized businesses.

Trade Promotion and Director  tounding $1.84 trillion worth

General of the U.S. and For- of goods and services. These ; ;

. . . . : . Acting Assistant Secretar

eign Commercial Service (CS,  export figures translate directly, pgs it z06s t gs t i mor
di scussed | TAC intothe creation of jobs in the able at

successes in spearheading U.  United States. The latest avail-
government endeavors regarc  able employment numbers

ing export promotion, and the  indicate that roughly six mil-
importance of exporting to the  lion U.S. jobs depend on

www.trade.gov/press/
speeches/lipsitz_100609.asp

The Invest in America Initiative

The International Tradeshare, in recent years competi- suited to educate business, pol-
Administration (ITA) is launch- tion for inward investment has icy, and government leaders on

The In vest in @ng an initiative to attract inwardintensiﬁed. Inward investment the importance of inward in-
America investment to the umted_ _Ste_ltestoo important to the U.S. econ- vestment to the U.S. economy,
i il Thelnvest in A_merlca Inlfugtlve omy for us not to act. and to promote th_e Ur_nted
NS ] will use the uniquely posmonerb, States to responsible investors
focus on: resources of ITA to promote t S Giobally. This initiative will in
United States as the best mar no way affect the CFIUS proc-
1 Outreach to in the world for investment. ess, which is an i_mportant sr_:lfe-
Foreign Inward investment intc guard of U.S. national security.
Governments and the United States is a driving Cross unit ITA col-
Investor force in the U.S. economy. laboration will be critical to the
Foreign investors employ 5.1 success of this new, parctive
million Americans, pay on av- inward investment initiative.
{l Outreach to erage 32% higher wages than This effort will be led from my
State and Local the national average, support office in close cooperation with
Governments 19% of U.S. exports, and in all ITA units. Over the coming
2005 reinvested $59 billion in weeks, your office may be en-
1 Addressing profits back into the_ U.S. econ- _ _ gaged in support of this impor-
omy. The Cumulative value of In an increasingly com- tant initiative.

Business Climate

Concerns inward direct investment at the petitive global economy, ITA These efforts are criti-

end of 2005 was $1.874 trillion. can help ensure that the U.S. .5 1o ensure that the United
Although the U.S. has histori- remains the primary world mar- gistes maintains its long
cally been t he kenfornvaddonsestinent: Batt osiapiished reputation as pro-
recipient of inward investment here in the United States and viding the most open invest-
with 17 percent of the global  around the globe, ITAis well . ont climate in the world.
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Company Profile: Alvarado Manufacturing

Alvarado Manufacturing, located  Specialist Eduard Roytberg helped to As a result of this combined
in Chino, California, is the #1 US manufac- arrange a Showtime program appoint- CS assistance, Mr. Watson recently
turer of full height turnstiles, waist high ment with CS Singapore's CommSpec reported $250,000.00 in export sales
turnstiles, optical turnstiles, security turn-  Hawcheng Ng, who facilitated the con- to Main Hardware for 2002008,
stiles and security gates. In business since nection of Mr. Watson to Singapere and another $150,000.00 in 2009.

1956, Alvarado has been a client of the CS based ApolleESS, and Philippine Alvarado and Main Hardware, with
Inland Empire since 2000. With the based Main Hardware. support from CS Inland Empire and
USEAC's active support, Alvarado has es- CommSpec Hawcheng Ng CS Manila are expecting an even
tablished a solid dis- synchronized these meetings with the bigger year in 2010 as they have
tribution network Safety and Security Asia Expo in Sin- some large prospects on the horizon.
throughout Asia, j ’ gapore which allowed Mr. Watson to  In his letter, Mr. Watson indicated
including recently participate actively via the US Em- that the Philip-
the Philippines. | bassyobés exhibitior pines has been
Jonathan I exposure to regional prospects. Comm one of his best

successes and
acknowledged
the support he
received from
Director Latu-
perissa, TS
Roytberg, and
CommSpec Ng
and Niala.

’

~
Watson, Alvarado's Spec Hawcheng Ng also arranged for ==
Director of Interna- / 7 valuable background reports and finan-
tional Sales, continu cial statements of such companies so
ously exhibits in the / ‘ that a logical assessment could be mac
DOC-certified ASIS with respect to contracts and leteym
International show. sustainability. Mr. Niala also provided
In November 2005, insights and reports about business ant
CS Inland Empire's market trends to Mr. Watson. Conse-
Director Fred Latu- qguently, Alvarado signed Main Hard-

perissa and Sr. Trade Optical Turnstiles  ware as a distributor.

Waisthigh Turnstiles

New Market of the Monthd UAE

Continued from page 5

emirate® Sharjah, Ras al Khaimah, Umm them in building a presence in the mat cal to success. U.S. firms should
al Qaiwain, Ajman, and Fujairahalso ket. be prepared for protracted peri-
offer business opportunities as they seek ods of negotiation and bargain-
to develop their economies to take advan- The official language is Arabic, but  ing.

tage of the over al | thgaperatidndl lariguagetistErglish), A For more information about export-

economy. becau_se 85 percent of the people are ing to the UAE, visit
expatriates from more than 100 coun-
Market Entry Strategy tries. Patience, politeness, and will-

ingness to be on the ground are criti- www.buyusa.gov/uae/en

U.S. exporters are
encouraged to be-
come familiar with

the different markets
within the UAE to
understand the oppor-
tunities and chal-
lenges of each one. In
most cases, U.S. ex-
porters should have
or are required to
have a local agent,
distributor, or repre-
sentative to assist

Atlantis Palm Hotel
D D DN . |



